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INFLUENCE OF MANIPULATIVE ELECTORAL TECHNOLOGIES ON THE
POLITICAL VALUES OF THE POPULATION

Based on the analyzed material, the author proves that manipulative electoral technolo-
gies have a very important influence on the political values of the population and the results of
their voting during the elections. In a post-industrial society, political manipulation, electoral
technologies, and the power of the information become crucial in manipulating the society,
since the vast majority of citizens perceive the world around them through the electoral pro-
cess. The 2019 presidential election in Ukraine demonstrated a combination of manipulative,
“dirty” and “clear” electoral technologies. And the media and the Internet, which are involved
in this process, have now become one of the most important public institutions. The experi-
ence of political campaigns on Facebook in the United States and Europe shows that the right
audience and the right messages aimed at it usually help to achieve success. The results of the
2019 presidential election in Ukraine showed how new political technologies affected their
course, and helped one of the candidates win. In this election, new technologies clashed with
the traditional ones that have been operating in Ukraine for decades, and the results showed
that the new ones are much more effective.

The article notes that it is necessary to introduce “clear” electoral technologies into the
political field of Ukraine, taking into account its social, political and economic reality and the
global game rules. They must be created by intensive means, designed and implemented as

science-intensive social engineering products.

Keywords: Ukraine, political values, “clear” and “dirty” manipulative electoral technologies, mass
media, the Internet

Andpiti Konem

BIJINB MAHINYIATUBHNX BUBOPYNX TEXHOMOTIN HA
NONITUYHI LIHHOCTI HACENEHHA

ABTop, Ha OCHOBI IIPOAHAAI30BAHOIO MaTepiaAy, AOBOAUTD, IO HA MOAITMYHI LIHHOCTI
HACCACHHSI, HA PC3YABTaTH HOTO TOAOCYBAHHS B XOAL BI/I60piB AOCHUTh BaKAHMBUU BIIAUB

MAlOTh MaHIITyASTHUBHI BI/I6OP‘{i TEXHOAOT1I. BHOCTiHAyCTpiaAbHOMy CYCILIABCTBI IOAITHYHE
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MaHiIyAIOBaHH, BUOOPYi TEXHOAOTTI Ta BAAAQ IHPOPMALII CTAIOTH BUPILIAABHUMH B yIIPaBAIHHI
CYCIIIABCTBOM, OCKIABKH IIEPEBA’KHA GiABIICTD TPOMAASH CIIPUMMAE HABKOAMIIHIN CBIT CaMe
Jepes Bn6opl{m”1 npomec. HPCSI/IACHTCbKi BI/I60pI/I 2019 p.- B YKpal'Hi MPOACMOHCTPYBaAH
MIOEAHAHHA MaHIMYAATUBHHX, 6PYAHHXTa ‘{I/ICTI/IXBI/I6OP'~II/IXTCXHOAOFiI;I. A 3MI Ta mepexa
IHTepHeT, SKi IPUYETHI AO LIBOrO IPOLECY, IEPETBOPUAMCA HUHI Ha OAMH 3 Ba)KAUBHUX
cycniabHux iHCTHTYTiB. AocBia moairnunux QeitcOyk kammaniin CILA i €BponmcsigunTs,
IO MPaBUABHO o6paHa AyAMTOpPIATA 3OPIEHTOBAHI Ha Hei HOTpiGHi MECEAKI, 3a3BHYAH
AOIIOMATAIOTh AOCSTTH  ycmixy.Pesyasraru HPCSI/IACHTCLKI/IXBI/I6OP1B2019 p- B YkpaiHi
MOKA3aAH, IK HOBi IIOAITUYHI TEXHOAOTII BIAMHYAH Ha IX XiA,iAOTIOMOTAH OAHOMY 3 KAHAMAATIB
BI/I6OPOTI/I ncpCMory.HOBi TCXHOAOTII 3ITKHYAHUCS y LIHX BI/I6OP21X 3 TPAaAULIMHUMH, SKi B
YKpaiHi ASIAM ACCATHAITTAMHY, | pe3yAbTaTH BHOOPIB [I0KA3aAH, 11O HOBi 3HAYHO ¢EKTUBHILLII.

Y CrarTi HArOAOIIEHO, WO Y MOAITHYHE MOAE Y KpaiHH HCOOXIAHO BIIPOBAAXKYBATH YHCTI
BI/I6OP‘{i TCXHOAOTIi, BPaXOBYIOH il COL[iaAbHi, TIOAITUYHI ¥ CKOHOMIYHI peaaii Ta mpaBuAa rpu
CBITOBOTrO OTOYeHHA. BoHMMaOTh 6yT1/1 CTBOPEHI iHTEHCUBHUMH 3acobamuy, CIPOEKTOBAHI i

pcaAi3oBaHi K HAyKOMICTKA COLIOTEXHIYHA IIPOAYKLIIS.

Karwuosi crosa:Yupaina, nosimuyni yinHocmi HAceseHns, ManinyASmusHivucmi ma. 6pyoui

cmﬁopttz‘ mexron02it, SMI, mepeca Inmeprem

Relevance of the topic. The analysis of problems related to political values as a basis for
influencing mass consciousness is quite relevant. After all, values significantly influence the po-
litical process. This is an integrated framework for small and large social groups and the entire
nation. The concept of “value” in this context means a special reality that is not directly related
to needs. The needs of people in politics represent the life world of a person in the structure of
motivation. They are dynamic and change depending on the state of the subject’s life relations.
And political values form the inner world of a person. Values point to the dynamic aspects of
individual experience, the invariant aspects of the political experience that the individual learns.
The values have a special status. “By giving an object the status of a value,” V. Malakhov writes,
“aperson, as if subjecting it, recognizes the right the object for its own voice”

The specifics of political values of society are expressed by political tradition. Its core is
the most stable and “persistent” political value that lives in generations. The power of tradition
is immense. They control people’s minds at the level of the unconscious. C. G. Jung believed
that this is the collective unconscious. However, this fact does not deny the existence of con-
scious representations of the subject about what is valuable for him, expressed in the concept
of “value orientation” or aspects of orientation that bind it to compliance with certain norms,
standards, and selection criteria.

Analysis of the main trends that operated during the election campaign to the
Verkhovna Rada of Ukraine in 2014.A specific feature of the post-Soviet societies is the
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de-actualization of values. It is often that modern values do not stand up to competition with
the values of the “bright past”. A sociological survey conducted by the Saint Petersburg Research
Institute and the Razumkov Center for Economic and Political Research in 2004 and 2006
shows that up to 60% of respondents believe that the priorities of the Soviet-era value system
are better than the modern ones. In the same way, the features of a “classic” Soviet man of the
1950-70s win significantly in public opinion in comparison with the portrait of the modern time
person'. This is what various active politicians use, although it is losing its relevance nowadays.

The analysis shows that in the parliamentary elections to the Verkhovna Rada of Ukraine
(VRU) in 2014, there was an important trend — de-ideologization of political forces. It is diffi-
cult to divide Ukrainian parties into “right” and “left’, and even the division into “pro-Russian”
and “pro-European” is blurred in the election programs. Even S. Tigipko's “Strong Ukraine’,
which focused on the voters of Eastern Ukraine, promised to fight for European markets.
There are two exceptions to this trend: the Communist party of Ukraine (KPU) and “Svobo-
da” party. These parties were balancing on the verge of electoral barrier. The KPU is the most
pro-Russian party that stands for “Slavic unity’, despite the fact that even former “regionals”
have already moved away from such rhetoric. “Svoboda” is constantly focused on the fact that
it is anti-Russian and anti-Communist. The KPU is the only one that stands for the status of
the second state language for the Russian language. Svoboda is the only one that promotes
radical Ukrainization, with creating a quota (78%) for Ukrainian-language products in all
media and the rejection of all Soviet holidays and symbols. These parties deviate from the
liberal mainstream even more in the economy. Progressive tax, luxury taxes and the return of
strategic enterprises to the state — traditionally “left-wing” promises are only present in the
programs of the Communist party and “Svoboda” — seemingly different in ideological views
and values political parties’.

Political values are not only ideals, but also clearly defined norms that should be adhered to.
Ieis difficult to know them directly, but the objective embodiments fixed in the political sphere
— political symbols — help here. Political manipulation and manipulative technologies (latent
control of people’s political consciousness and behavior in order to force them (not) to act in
the interests of manipulators), as a form of hidden influence, create a danger for political values
in the mass consciousness. The purpose of manipulation is to obtain, implement, and preserve
power. It is successful when the objects of manipulation — the masses are sure that everything
in society is natural and inevitable, when the contenders for power influence the formation of
the necessary public opinion for them. Often, these methods of influence operate outside the
legal framework, which leads to problems in society, social tension. Achieving power requires

attracting and retaining attention and creating a favorable image of political leaders.

! Babua-Aexanb O.(1999). TTpobaema Bukopucrantst noaitiaroro [ TaGaik PiaciiHs y cucremi TeXHOAOTMHOTO 3a6e3M1eYeHHS CydacHOi
coniaabHoi noaituku. Bichuk YAAY. Ne 2. C. 225.
2 o o6iusnors BuGopLsm ykpaicpki maprit URL:heeps://Ib.ua/news/2014/10/14/282470_lyustratsiya_detsentralizatsiya.heml
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In Ukraine, power is obtained through clections and public support. Manipulators form
voters opinions about the support of a certain political force, guess social moods, and offer the
optimal image of the candidate and the program. Here, political manipulation is the theory
and practice of election technologies and the methods of conducting elections. Their strategy
requires certain tactics: encouraging and retaining attention, creating a positive image of the
candidate.

V. Amelin highlights in political manipulation: the introduction of content desirable for
a certain group into the public consciousness under the guise of objective information; the
impact on the painful points of public consciousness that form fear and hatred; the imple-
mentation of declared and hidden plans that the manipulator associates with the support of
his position of public opinion .

Political technologies are used to solve the tasks and goals of political manipulation. Ma-
nipulation tools are classified by the following criteria: those established by law and those
outside the legal norms; by methods of influence — direct and hidden; by functions — PR and
campaign activity; by shape — propaganda, economic, administrative, provocative; by content
— (anti) advertising; by level of impact — interpersonal, group and large-scale; by information
carrier — printed, electronic, out-of-home etc.

Means of manipulation are based on the creation of certain myths or ideas in the mass
consciousness that support the interests of manipulators and are accepted by the majority with
faith, without serious reflection. Although the era of blind faith in myths has passed, the reality
shows that this is not the case. “If a modern person,” writes E. Cassirer, “no longer believes in
natural magic, then, no doubt, this person professes a kind of “social magic™. New political
myths are created according to a precise plan, social psychology of people and the goals of
manipulators. E. Fromm wrote that political manipulation deprives a person of the ability
to create a certain picture of the world, replacing it with an abstract mosaic of tendential and
related facts®. M. Lerner believed that a person gets a complete confusion of concepts and no
relationship of events. The only system in which a person is able to put individual facts — is the
system of stereotypes formed previously, which is focused, in particular, on competition and
struggle, where the concepts of good and evil are taken for granted’.

Manipulators seem to act openly, with slogans about the general good, but most of the times
there is a hidden mechanism in their actions, goal, idea that others do not notice. V. Pugachev
divides the manipulation of the person into two main types: open (overt) and hidden (latent).
With the explicit nature of manipulation, goals are set and implemented openly, with the latent
— they are silenced and hidden. The advantage of a certain type, according to the researcher,

depends on the degree of different interests of those who rule and those who are ruled; the

3

Kaccupep 9. (1990). Texuuka cobpementbix noautueckix Mudos. Becrauk MI'Y. Cep. 7 (purocodust). Ne 2. C. 17.
4 AcpHcp M. (1992).1’3313141'146 LIMBUAM3ALUH B AMCPI/IKC Oﬁpas >ku3HU U Mbicacit B Coeannennbix [LTarax ceroans / [lep. canra. B
2-xTomax. Tom 2. M.: Paayra. C.219.

5 @pomm 3. (2006). Bercrso ot csoboapt / Tep. c anraM.: ACT: ACT Mocxksa.C. 46.
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civilization of society (the use of force, direct coercion in the public consciousness); opportu-
nities and skills of the ruling elite to implement various ways of covert influence on the masses®.

Interaction of the type of political system and the development of manipulation tech-
nologies. Political manipulation is affected by the type of political system, how conflicts are re-
solved in it, and how political protests are prevented. The manipulation process has the following
phases: arousing interest in the potential object of manipulation for actions, words of the manip-
ulator; gaining the trust of the object of influence; intriguing the object of influence; distraction
maneuver (switching attention to a minor detail; reporting sensational news that does not concern
the case); substitution, concealment (words, actions, object); stating a fabricated result; hidden or
explicit prompting of the object of manipulation to actions or behavior needed by the manipulator.

To root social myths, manipulation technologies have a rich arsenal of methods for influ-
encing people’s minds: direct manipulation of facts, silencing unwanted information, half-truths,
spreading slander, labeling, etc. Another example of mass democracy simulation is the substitution
of appealing to the public consciousness through expert manipulation of ratings. The ratings of
a sample survey are only a model of the real opinion of the masses, which experts allegedly “ani-
mate” (the method of fragmentation is the presentation of information in a single stream; “white
noise” — reducing the perception of facts through a large number of news, when it is difficult to
sort them; method of creating facts—a combination of real and fictional facts; method of historical
analogies; method of “throwing mud’, which gives a negative ethical assessment to the subject of
conversation; method of semantic manipulation, etc.)”.

The power of using disinformation is that it is involved at the moment of making an impor-
tant decision, and when the truth comes out — the goal of disinformation will already be achieved.
Refuting misinformation does not affect the current psychological attitude that has developed. For
cach genre of information, along with the general means of manipulation, there are special ones.
So, in order to create a repulsive attitude towards undesirable politicians, TV uses unattractive
angles of them or edits the footage accordingly.

The most high-quality messages of technologists appeal to the unconscious, manipulate
fears and desires, do it latently, creating an “alibi for the consciousness” A natural mechanism of
psychological protection of a person helps the technologists — it prevents information overload,
blocking unpleasant, alien, incomprehensible. However, bypassing the blocked consciousness,
messages get into the subconscious and continue to determine behavior. In conditions of infor-
mation overload — and this is the norm now- the protective mechanism also works for important
messages that are perceived critically under other conditions: when the protective mechanism
operates, the analytical apparatus is disabled®. A skillfully composed message gets directly into the

subconscious and, in the ideal course of actions for the technologist, becomes a guide to certain

¢ Tlyrasos BJ1.(2003). TexuoAorHu CKPBITOTO yIPaBACHUS B COBPEMCHHOI pOCCHiicKoit oanTuke. Becrauk MockoBckoro yHuBepeuTeTa.

Cep. 12. TToanrnyeckue Haykn. N 3. C. 69.
Bebuk B. (1995). Ioairirasmit mapkerusr. [Toaitosoriui anranust: Ykpaitcbko — KaHaachkuit moksapraabauk. Kuis. N 2. C. 199.
% Bopucerxo 11.(1996).0 poau onpocos u HeratusHOI pekaam B ipesuachtckoit kammanuu: (CILIA). Kommac. Ne 12. C.57.
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activity. American researcher J. Keller writes that messages directed at women use attributes of
female sexuality as a powerful taboo. For example, a diet Pepsi-Cola tin, which is used mainly by
women, is painted with bubbles and ice cubes so that you can see a fairly clear image of a woman's
breast. Messages aimed at men are full of attributes of male sexuality’.

Emotionally colored, repressed information settles in the memory for along time. The strong-
est emotions are related to sex and death. “Fallen for an idea” always add weight to an ideology.
The effect of the death motive depends on the skill of the technologist. In the newspaper “Facts”
itis combined with the sexualmotive. Almost every issue of the newspaper contains a report about
another bloody crime, the victims of which are “ordinary people’, and on the last page—a there is
a mandatory portrait of a naked beauty. And, of course, information “on political topicswhich
is presented like a background, therefore acts more effectively™.

Boundary states of consciousness are marked by an increased tendency for suggestion. These
states are cffectively created by sound and light of certain frequencies. This determined the pop-
ularity of advertising at concerts, attracting musicians to election campaigns. Such techniques
have been actively used in Ukraine in the last decade. But often candidates act according to the
old scheme: first, candidates come out, make solemn speeches, and then there is a concert. This
is how the candidates’ tour with the “Chervona Ruta” singers was organized. But the election
programs did nothing but irritate the audience. Image-makers did not think to create an altered
state of consciousness first, and then “launch” the messages. This technique was completely mas-
tered during the “promotion “of the referendum in 2000. Between the musical numbers, the hosts
called out the following slogan: “Let’s say “Yes” to the referendum!” And the rhythm of the music
also fell under the definition of “hypnotic™. This technology was used in the presidential election
campaign of 2004 by the candidate V. Yanukovych.

Electoral technologies are corrective technologies for the development of society that operate
exclusively before elections, with high tension, uncompromising competition, and a lack of time.
Candidates are tempted to use any means of influencing voters. Therefore, media often write about
“clear” and “dirty” methods of political struggle and manipulation. In this sense “classic” technolo-
gies are for falsifying electoral documents, simple bribery of voters, influence on the subconscious,
psychological pressure on a competitor through the use of compromising material, and moral or
physical elimination of competitors'. The conditions under which such technologies operate — are
thorough conspiracy, information pressure, and distraction of public attention to minor events.

The practice of electoral technologies is an objective consequence of transformations in

the CIS countries. The incompleteness of the legislative framework, the weakness of the state,

Byp6ar 10.(1998).I Tpobacnu 3akoHoAaBYOTO peryatoBats noaitianoi pexaavn. Exonomika. Qinarcn. [paso. N¢ 7. C. 29-30.
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and the immaturity of civil society in Ukraine not only allowed, but also stimulated the use of
successful electoral technologies, according to their authors and users™. But in life, the victo-
ry by manipulating the minds of voters, achieving power at any cost, removing citizens from
making a fateful decision did not benefit either the people, which was always obvious, or the
winners in the struggle for power. This was obvious when they were dealing with vital problems
of society, and sometimes it led to tragedies for the winners themselves.

The general result of using such shocking electoral technologies is always tension in society,
and the lack of use of the creative potential of the people. The use of the described and similar
shock, time- and space-focused selective technologies increases social entropy, creates grounds
to define them as dirty and to oppose them with a worthy alternative'.

Now in Ukraine, objective prerequisites are maturing for the transition from “dirty” to
“clear” electoral technologies. Global shifts towards a knowledge-based information society are
also very important for Ukrainians. It is knowledge and experience thart affect those who use
news from TV, because according to research, TV loses the blind trust of its users. Respondents
who do not trust the Ukrainian media explain their position, first of all, by the fact that the
media is owned by oligarchs (43.4%), and by the fact that the Ukrainian government exerts
pressure on the media (43.2%), second of all, among the reasons for distrust of the domestic
media, respondents named the lack of representation of different points of view in the media
(12.5%), and third of all — unsatisfactory content (11.9%).

The 2019 presidential election in Ukraine.However, the 2019 presidential election in
Ukraine demonstrated a combination of manipulative, “dirty” electoral technologies and time-
and space-distributed “clear” technologies®. It is through the widespread use of smart electoral
technologies, the use of domestic and international knowledge, that Ukraine can make a “transfor-
mational leap” in relation to other countries of the world. “Clear” electoral technologies, as opposed
to the “dirty” ones, maximize the creative and active energy of all citizens, without exception, in
the processes of solving urgent problems of the state’®. The “clear” electoral technologies are open;
transparent; understandable; constructive; ordered; democratic; state-orientated"”.

Ukraine will be able to move from the “dirty” to “clear” electoral technologies if it opens
access to domestic and international knowledge to citizens about everyday life and strate-
gic development of municipalities; if local communities are able to resist the use of “dirty”

technologies against them; learn how to implement “clear” technologies and mechanisms for

13 Aer’srieriko M.(2001). Buopu i HosirHi indopmaniiii texsosorii (Inpopmarnsanis subopurx npouccis) T'oaoc Ykpaitu. 28 arotoro.
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implementing election programs of winners; apply life management and social development
technologies as “clear” electoral technologies.

This approach to organizing and implementing electoral processes is common in countries
with stable institutions of power, society, and business. There is an unshakable principle of winning
power: the day after the victory is the first day of the subsequent election campaign. The winning
government, fulfilling its obligations to the voters, constantly carefully monitors the election rat-
ing. And the press, political parties, public organizations, and the opposition use their pressure to
encourage the government to perform its functions. These circumstances create social barriers
against the use of “dirty” electoral technologies and create conditions for the emergence of “clear”
technologies, so to speak, in a natural way, based on traditions and political culture.

Modern democracy is impossible without elections, and therefore without “political ma-
nipulation” of public opinion. Still, the media should not “break away” from the society whose
interests they should express. Otherwise, the media becomes a means of political influence of
their owners and managers, and all other citizens are deprived of a real opportunity for pub-
lic expression. Management and politics have now “diverged”. There was a differentiation of
functions of depoliticized professional managers and the so-called public politicians — those
who directly “live” the politics.

As a result of the clections, there is no longer a change of officials-experts who carry out
routine management work in the “corridors of power”. The public politicians — the media im-
age holders — are the ones to change. And power is not given to those who understand public
problems and can offer effective solutions to them, but who have managed to “sell” themselves
to the largest number of voters.

The 2019 presidential election campaign was significantly different from the previous ones
that took place in Ukraine. The large number of presidential candidates (44), the absence of
two clear leaders who should enter the second round, new channels of communication with
voters and the active participation of non-professional politicians made this campaign an ex-
ceptional phenomenon in the history of the Ukrainian electoral process. We believe thart there
had been several reasons for this.

The first one is an external factor that had a significant impact on Ukraine. With the
election of D. Trump as the President of the United States, new trends appeared in the
clection campaigns of countries around the world. D. Trump is not a classic politician, he
is primarily a showman who accurately caught the mood of the nation and tried to respond
to it. Trump’s case is not unique — we see the same in Europe, where so-called “anti-system”
parties and politicians have become popular. They are gaining more and more votes in par-
liamentary elections and claiming the positions of heads of state. Examples of anti-system
parties and leaders are E. Macron in France, the “Five Star” Movement in Italy, and A. Babis
in the Czech Republic. These politicians are difficult to classify as classic “left’, “right’, or
“centrists”. They work with a voter who is disillusioned with politics and have a good result.
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Consequently, the main trend of the elections of recent years is the fatigue of societies from
traditional politicians and their rhetoric.

The second reason is the technologies that affect the electoral process. We know about the
activities of “Cambridge Analytica” company and their “big data” project, which collected dos-
siers on 200 million Americans'.

Political technologies are used in all elections: social networks can now be compared in
influence with the leading media, a smartphone has now become the main source of news, the
collection of voter data is put on stream and the result of the election depends largely on the
quality of this data. Classical sociology and political science can no longer keep up with tech-
nological progress and cannot clearly explain what is happening. The election campaign is very
dynamic and is becoming more and more like a show with elements of marketing. This was
also the case in Ukraine according to the survey “3D profiles of participants of the presidential
clections-2019™", by the sociological company “Center for Applied Research”. According to the
study, 73% of Ukrainians older than 18 years old are actively interested in politics. A new trend is
the “rejuvenation” of interest in politics. The most active electoral group, in addition to pensioners
and voters aged 55+, is the group of voters between 35-44 years old™.

According to the same research, the Internet, as a news source, caught up with the TV for
the first time in 2018. Almost 70% of voters receive information from TV and the web, often
combining these two sources. At the same time, Facebook as a source of news has overtaken
traditional online media. Thus, 49% of voters receive information from Facebook, and 43.5%
from online media. The popularity of Facebook is clearly correlated with such a news source as
friends/acquaintances — 48.6% of voters receive information from them. These data indicate an
increase in distrust of traditional media and an increase in the role of informal communication?.

This is especially evident in the age range below 35 years old, where the Internet ranks first
asa channel for getting information about politics, and here social networks are leading by a sig-
nificant margin. In the 35-44 years old category, the Internet is perceived on an equal footing
with TV; after 45 years old, the share of the Internet as a source of information is less, the main
channel of communication is TV. The 65+ year old group has newspapers competing with TV,
“Electoral fatigue” and the development of new communications have significantly changed

the electoral process. This explains the high rating of the candidate for President of Ukraine V.
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Zelensky, who clearly understood the society’s request and tried to respond to it. It makes sense
that that his campaign for the most part was online. He clearly focused on his voters and under-
stood how to communicate with them.

And most Ukrainian politicians used online platforms to communicate with voters, pri-
marily through Facebook advertising. Most active in this segment were Y. Timoshenko, P. Po-
roshenko, O. Shevchenko, S. Taruta and A. Sadovyi. Their posts attracted millions of viewers
and collected thousands of likes, shares, and comments. However, the analysis of the “targeting”
of the advertising messages shows that all candidates chose all Ukrainian residents over 18 years
old as their target audience. Almost none of the candidates segmented the audience and did not
look for those who really should have been addressed this or that message. Consequently, this
so-called “carpet bombing” of Facebook ads made politicians recognizable online, but this did
not mean that likes became votes on the day of the election.

The experience of political Facebook campaigns in the USA and Europe shows that the main
thing is to choose the right audience and focus on it the messages that interest it. The results of
the 2019 presidential elections in Ukraine showed how new political technologies influenced
their course and determined the result. New technologies collided with traditional technologies
that have been operating in Ukraine for decades in this election, and the election resuls showed
that they are much more effective.

Conclusions. Thus, summing up, it should be emphasized that the influence of manipula-
tive electoral technologies on the political values of the population, on their decision in the course
of elections, is quite important. In a post-industrial society, political manipulation, electoral
technologies, and the power of information become crucial in managing society, since the vast
majority of citizens perceive the world around them through the electoral process. Presidential
election in Ukraine in 2019 has demonstrated a combination of manipulative, “dirty” electoral
technologies and “clear” technologies distributed in time and space. The media and the Inter-
net have become one of the most important public institutions, as well as the people involved
in this process.

We believe that it is necessary to introduce “clear” electoral technologies into the political
field of Ukraine, taking into account our social, political and economic realities and the rules
of the game of the world environment. They must be created by intensive means, designed and

implemented as science-intensive social engineering products.
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